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In Brief

Sales Tax Update

Receipts for Paso Robles’ October 
through December sales were 3.3% 
higher than the same quarter one 
year ago.  Actual sales activity was 
down 2.4% when reporting aberra-
tions were factored out.

A new business addition helped 
boost revenues 196.1% from lum-
ber/building materials; however, the 
gain was exaggerated by a one-
time reporting aberration.  Lumber/
building materials were actually up 
21.4% after adjusting for this and 
other aberrations.  The city experi-
enced a strong sales quarter from 
new autos, trailers/RVs, contractor 
supplies, and family apparel.   High-
er fuel prices plus the addition of a 
new business boosted revenues 
from service stations.

The gains were partially offset by a 
decline in sales from home furnish-
ings, grocery stores with liquor, and 
restaurants without alcohol.  Dou-
ble-up payments that temporarily in-

-
gerated the drop from light industri-
al/printers.

Adjusted for aberrations, taxable 
sales for all of San Luis Obispo 
County declined 10.6% over the 
comparable time period, while the 
Central Coast region as a whole 
was down 6.0%.

TOP 25 PRODUCERS

Albertsons
AM PM Mini Mart
Chevron
Chevron
Chevron
Exxon
Farm Supply
Food 4 Less
JB Dewar
JC Penney
Kohls
Lowes
Orchard Supply 

Hardware
Paso Robles 

Chevrolet
Cadillac

Paso Robles Ford 
Lincoln Mercury

Paso Robles GMC 
Truck

Rite Aid
Ross
San Luis Bay 

Suzuki Kia
Santa Cruz 

Biotechnology
Sky River
Target
Valero Corner
Vons
Wal Mart
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City of  Paso Robles
California Overall
Local allocations for sales occurring 
October through December were 
6.7% lower than last year’s holiday 
quarter after adjusting for accounting 
aberrations.
All regions experienced declines. The 
largest reductions were in building and 
construction materials and business 
equipment and supplies.  Shoppers 
generally favored discount stores and 
value-oriented apparel to traditional 
department stores and specialty shops.  
However, a few high end chains also 
posted gains.  A rise in new car sales 
was offset by declining revenues from 
auto leases and continuing drops in 
sales of  RVs, boats and motorcycles.
The quarter’s largest statewide in-
creases were from value oriented fam-
ily apparel and from rising service sta-
tion prices.
Short Term Recovery Projected
Most economists and trade analysts 
are cautiously optimistic that there will 
be recovery over the next two or three 
quarters. Stabilization of  home prices 
and the recovering stock market have 
made the still employed more con-

were avoided during the bottom of  
the recession. Lower prices have also 
stretched the discretionary income 
available to make those purchases.
They see banks beginning to lend 
again while the restocking of  depleted 
inventories is stimulating industrial 
production.  Other factors adding to 
the optimism are increased demands 
for American exports, renewed spend-
ing on technology and software and a 
recent uptick in California’s entertain-
ment industry.
The Budget Conundrum
There is general agreement that the 
current recovery is fragile and that 
California will trail the nation. How-
ever, there is sharp disagreement on its 
durability.   Most analysts believe that 
as long as the current demand for ex-
ports continues, the other previously 
cited factors will sustain a slow recov-
ery.

 Others argue that a second dip in the 
recession is likely.  They maintain that 
the current recovery is a “bubble” cre-
ated by unsustainable tax cuts, federal 
stimulus spending, low interest loans 

and only delay inevitable foreclosures.  
Further, the pending resetting of  large 
numbers of  adjustable rate home 

billion in commercial loans is being 
ignored.  Until we suffer the conse-
quences from those losses they say, 
the end of  federal bailouts will simply 
send us back into a recession.  Both 
sides express concerns about the suf-

Recovery and Sales Tax
It will be slow, spotty and uncertain.  
Gains from value priced consumer 
goods, technology, medical focused 
industries and higher fuel prices are 
expected.  The increase from incen-
tive driven car sales should continue 
for another quarter or two.
The outlook for a recovery from build-
ing and construction materials remains 
pessimistic while restaurants and other 

decline further.


